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EJI. LIEAHOBA
EKOHOMIYHA E®EKTUBHICTDH IMINPUEMCTB I'OTEJIbHO-PECTOPAHHOI CITPABHU B
XAPKIBCBKOMY PEI'TOHI

CraTTsl NpUCBsYCHA aHAI3y €KOHOMIYHOI e)eKTHBHOCTI Ha MIANPHEMCTBAX IOTEIBHO-PECTOPAHHOI CIIpaBU. Y CTATTi JOCIIIKEHO Ta y3aralbHEHO
TEOPETHYHI IIAXOMM 1O BU3HAUCHHS CYTHOCTI €(EKTUBHOCTI HisUIbHOCTI miampueMmcTB. EkoHOMiYHA e(eKTHBHICTH — JOCSATHEHHsS HaWOINbIIMX
pe3yibTaTiB 32 HAWMEHIIMX BUTpAT npani. EKoHOMiYHAa e(eKTHBHICTh- KOHKpPeTHa (opMa BHSABY 3aKOHY €KOHOMII yacy, IX 3B’SI30K 3[iHCHIOETHCS
Yyepe3 3pOCTaHHS IPOJYKTHBHOCTI Ipari ii IiIBHUINEHHS O3HA4Ya€ 3pOCTaHHS e(PEKTUBHOCTI CyKyNHOI Ipaui, 301IbIIeHHS e(eKTHBHOCTI BCHOIO
BUPOOHHUIITBA, 3yMOBJICHOI HacaMIlepe] MpOrpecoM MPOAYKTUBHUX CHILY CTarTi OYyJIO PO3TISIHYTO OCOOJIMBOCTI FOTENBHO-PECTOPAHHOI raiysi B
VkpaiHi sk BUA €KOHOMIYHOI JOCII/DKEHHHs. Y cTarTi Oyio IOCIIKEHO CYTHICTh IIOHSTh «OpraHi3aliiiHa CTPYKTypa TOTEI0», «MEHEKMEHT
TOTEIIBHOTO TOCIIOAPCTBAY, «EKOHOMIUHA e()eKTHBHICTE) 1 «KpUTepiil ekoHOMIuHOT edexTHBHOCTI». HaaHO XapaKTepHCTUKY OCHOBHUX IIiJIXOAIB 10
OL[IHIOBAHHS €KOHOMIYHOI €(DEKTUBHOCTI AiSIIBHOCTI MIPHEMCTB TOTEIBHO-PECTOPAHHOI CIIPaBH. 3aIPOIOHOBAHI HANIPSIMU BIOCKOHAJICHHS OL[IHKHI
SIKOCTI 00CITyrOBYBaHHS B TOTENAX B XapKiBCbKOMY perioHi. 3anporoHOBaHi OCHOBHI IIUISIXM BIOCKOHAJICHHS CTPATETil 1 TAKTHKH yIT paBJIiHHS LiHAMA
Ha HiINpUeMCTBax cepH MOCIyr TOCTUHHOCTI Ta PECTOPAHHOI CIpaBH B XapKiBCEKOMY perioHi.Y craTTi 0yio JocimkeHo (popMyBaHHS Cy4acHOrO
BITYM3HSHOTO TYPUCTCHKOI'O PUHKY,IOMTHONICHHS Clieniai3alii i koomepanii B poOOTi TypHUCTCHKUX MIAIPHEMCTB, 32 0€3MEUECHHST YMOB ISl PO3BUTKY
pi3HHX BHUIIB BHYTPIMIHBOrO i B’{3HOr0 Typu3My, iHTerpauiss YKpaiHH IO CHCTEMH CBITOBOIO TYPHCTHYHOIO PUHKY, PO3BHUTOK MDKHapOIHOTO
criBpoOITHULTBA B cepi Typu3M, a TaKOX BUPILIEHHS IIJI0ro KOMIUJIEKCY 3aBJaHb B cepi KaapiB B TOTEIbHO-PECTOPAHHOI ramysi. PosrisHyTi
npo0JieMH PHHKY TOTeNbHOI crpaBu. HamaHo XapaKTepUCTHKY OCHOBHHX IIJXOMIB JIO OIHIOBaHHS CKOHOMIYHOI €()EeKTHBHOCTI MAisUIbHOCTI
MIINPUEMCTB; TOCIIPKEHO 3B’S30K MK pecypcamH i pe3yibTaTaMd BHPOOHULTBA. PO3IIISIHYTO Miclie FOTEIBHO-PECTOPAHHUX MOCIYT B IHIYCTPIl
TYpU3My Ta MiAIPUEMCTBA TOTEIFHOrO FOCIIOAAPCTRA, SIK BaXKINBA CKIA0Ba IHAYCTPii TypH3MYy.

KutiouoBi ciioBa: eeKTUBHICTb, pe3yIbTaTUBHICTh, PALliOHAJILHE BUKOPHCTAHHS, YIPABIiHHSA, eKOHOMIYHI BiIHOCHHH, DIILCHHS, IepeBary,
CYTHICTb.

31 IIESTHOBA
YKOHOMUYECKASI D®®EKTUBHOCTH MNPENIMPUATAN TOCTUHUYHO-PECTOPAHHOTO
JIEJIA B XAPBKOBCKOM PETMOHE

CraTbs MNOCBAIICHA aHAIU3Y 3KOHOMUYECKOM S(b(bCKTHBHOCT]/l Ha NOpeanpuATHAX TOCTUHUYHO-PECTOPAHHOIO aeja. B crathe HUCCJICAOBAaHbI U
00001IEHBI TEOPETUYECKUE MOAXOABI K ONPEENICHUIO CYIHOCTH 3(G(PEKTUBHOCTH AEATEIbHOCTH MPEINPUATHA. DKOHOMUYEcKas 3(PEeKTUBHOCTD -
JIOCTH)KEHNE HauOOJBIIMX PEe3yIbTaTOB IPU HAMMEHBIIMX 3aTpaTax Tpylaa. DKOHOMHYecKas 3((eKTHMBHOCTb- KOHKpeTHas ()opMa IpOSBICHHS
3aKOHA SKOHOMHH BPEMEHHU, MX CBA3b OCYIIECTBIISICTCA Yepe3 POCT MPOM3BOIUTENBHOCTH TPyJa €€ MOBBINICHHE O3HAa4daeT PocT d(pGEKTHBHOCTH
COBOKYITHOTO TpYy/a, MOBbINIEHHE d(P(YEKTHBHOCTH BCEro MPOU3BOJACTBA, OOYCIOBIEHHONH NpEXae BCEro MPOrpeccoM MpPOM3BOAMTEIBHBIX CHIB
CTaThe OBUIM PACCMOTPEHBI 0COOEHHOCTH T'OCTHHHYHO-PECTOPAHHOH OTpaciu B YKpauHe Kak BUJ DKOHOMHYECKOTo MccienoBanus. B cratee ObLIH
HCCIIENIOBaHbl CYIIHOCTh MOHATHH «OPraHU3allMOHHAs CTPYKTypa TOCTHHHIBY, «MEHEPKMEHT TOCTHHHYHOIO XO3SHCTBa», «IKOHOMHYECKas
3G (EeKTUBHOCTE)Y U «KpUTEpUil SKOHOMHYECKOH 3(dekTuBHOCTHY. OXapaKTepu30BaHbl OCHOBHBIX IIOAXOJ0B K OLIGHKE 3KOHOMHYECKON
9(bEeKTHBHOCTH 1eATEIbHOCTH NPEANPHATHI TOCTUHUYHO-PECTOPaHHOrO Jena. IIpeiokenHble HapaBIeHUs] COBEPLUICHCTBOBAHUS OIIEHKU KauecTBa
00CiIy)KuBaHUA B TOCTUHUIIAX B XapbKOBCKOM peruone. IIpennoxeHbl OCHOBHBIE IIYTH COBEPIICHCTBOBAHMSI CTPATETMM M TAKTUKH YIPaBICHUSI
LIEHaMH Ha MOPEANpPUATHAX cdepbl YCIyr TOCTEHPHMHMCTBA M PECTOPAHHOrO Jena B XapbKOBCKOM perHoHH. B crathe OBUIO HCCIEIOBAHO
(opMupoBaHHE COBPEMEHHOTO OTEYECTBEHHOTO TYPHUCTHYECKOTO PhIHKA, YIIIyOJeHHE CIeNUalM3allud M KOOoNepalud B paboTe TYPHCTCKHX
NPEANPUATHH, oOecriedeHne yCIoBUil s Pa3sBUTHS Pa3jIMYHBIX BUJOB BHYTPEHHEro M B BBE3JHOIO TYpH3Ma, MHTErpalMs YKpauHbl B CHCTEMY
MHPOBOT'O TYPUCTHYECKOTO PHIHKA, Pa3BUTHE MEXIYHApPOZHOTO COTPYIHHYECTBA B cdepe TypusM, a TakKe PelICHHs LENOro KOMIUIEKCa 3a1ad B
cdepe kagpoB B TOCTHHUYHO-PECTOPAHHON OTpacay. PaccMoTpeHsl Ipo6ieMbl ppIHKA TOCTHHHYHOTO fAena. OXapaKTepH30BaHbI OCHOBHBIE TOAXOBI K
OIICHKE DKOHOMHYECKOH A((EKTHBHOCTU ACATEIBHOCTH MNPEANPHATHI; MCCIEN0BaHA CBA3b MEXKIY PECypcaMH U pe3ylbTaTaMd HPOH3BOICTBA.
PaccMoTpeHBI MECTO TOCTHHHYHO-PECTOPAHHBIX YCIYT B HHAYCTPUH TYPU3Ma M IPEANPUATHS TOCTHHUYHOIO X031 CTBA, KaK Ba)KHASI COCTABILAIOIIAS
HHIYCTPUH TYPH3MA.
KiioueBble c10Ba: 2 GEKTUBHOCTD, Pe3yIbTATUBHOCTD, PALIHOHAIBHOE HCIIONB30BAHUE, yIPABICHHE, JKOHOMUUECKHE OTHOILICHHS,
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E.D. SHEIANOVA
ECONOMIC EFFICIENCY OF COMPANIES OF HOTEL AND RESTAURANT BUSINESS IN
KHARKOV REGION

The article is devoted to the analysis of economic efficiency at the enterprises of the hotel and restaurant business. The article analyzes and
generalises theoretical approaches to the definition of the essence of the efficiency of enterprises. Economic efficiency - achievement of the greatest
results at the least labor costs. Economic efficiency is a concrete form of manifestation of the law of time saving, their connection is through the
growth of labor productivity, its increase means the increase of the effectiveness of cumulative labor, the increase of the efficiency of all production,
conditioned primarily by the progress of productive forces. The article considered the features of the hotel and restaurant industry in Ukraine as a kind
economic research. The article explored the essence of the concepts of "organizational structure of the hotel”, "hotel management", “economic
efficiency™ and "“criterion of economic efficiency”. The main approaches to assessing the economic efficiency of the hotel and restaurant business are
described. The proposed directions of improving the quality of service evaluation in hotels in the Kharkiv region. The main ways of improving the
strategy and tactics of price management at enterprises of the sphere of services of hospitality and restaurant business in the Kharkiv region are
proposed. The article examined the formation of a modern domestic tourism market, the deepening of specialization and cooperation in the work of
tourist enterprises, provision of conditions for the development of various types of domestic and inward tourism, integration of Ukraine into the
system of the world tourism market, development of international cooperation in the field of tourism, as well as solutions of the whole a complex of
tasks in the field of personnel in the hotel and restaurant industry. The problems of the hotel business market are considered. The main approaches to
assessing the economic efficiency of enterprises' activities are described; The relationship between resources and production results has been
investigated. Considered the place of hotel and restaurant services in the tourism industry and enterprises of hotel industry as an important component
of the tourism industry.

Keywords: efficiency, effectiveness, rational use, management, relations, solutions, advantages, essence.
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Introduction. Development of the tourism industry
today is extremely important as tourism is one of the
important factors in our economy's exit from the crisis,
stable and dynamic increase in budget revenues, positive
impact on the state of affairs in many sectors of the
national economy, increase of employment, development
in market relationsTourism plays an important role in the
implementation of large-scale tasks for the development
of Ukrainian statehood, the entry of Ukraine into the
world community, the cultural and spiritual revival of the
nation. After all, Ukraine has rich tourist opportunities,
developed a network of aviation, rail, road, sea and river
routes, has a tourist-friendly location at the crossroads
between the West and the East. That is why Ukraine has
all the conditions for becoming a world-class tourist
country [1].

Meanwhile, the hotel industry is becoming more
profitable, and the construction of hotels is mainly based
on commercial goals. Such a solution is promoted by the
development of tourism. The hotel business and tourist
business are inextricably linked. The development of the
tourist industry has caused unprecedented growth of the
hotel industry. In this regard, many countries began to
invest heavily in the development of this branch of the
economy. Consequently, in terms of business, the hotel is
a commercial production, which offers its marketable
product in the market as a service (a set of services). The
army of tourists served by hundreds of thousands of hotel
workers. In many countries, the hotel industry is
becoming one of the most important areas of occupation.
At present, the hotel industry in the whole world has
become an industrial base and represents an industry that
provides significant foreign exchange earnings through
the development of foreign tourism. Hotel and restaurant
services occupy a huge niche in the tourism industry, and
they directly affect the overall quality of travel services.

The problem is presented in general terms and
its connection with important scientific or practical
tasks. An important element in the maintenance of
tourists - hotel and restaurant services. Enterprises of the
hotel and restaurant industry serve a rather diverse
contingent of tourists visiting both domestic and foreign,
both organized and individual. For each category of
consumers, you need special methods, receptions of
service. This interesting and wide theme is dedicated to
my work.

In the process of servicing tourists, the restaurant
industry plays a particularly important role and acquires
specific features, which allows us to consider restaurant
economy in the resort and tourist centers as part of the
tourism industry. A characteristic feature of the service of
tourists in hotels is to provide them with a full range of
services (breakfast, lunch, dinner).

There are two main ways to meet demand - for
organized and individual tourists.

Organized vacationers are known to pay money for
meals in advance when buying a ticket. However, the
costs of organized holidaymakers are not limited to the
purchase of a trip. They additionally buy fruits, ice cream,
drinks, etc. The satisfaction of these needs is largely
contributing to the expansion of the network of restaurant
enterprises, the level and quality of service they have.

Unlike  organized  holidaymakers,  tourists-
individuals have a need not only for the main services of
restaurant enterprises, but also for additional ones, that is,
holidays for dinners, dinners to the house, as well as
tourist packages of these dishes in a special package
suitable for consumption in the bosom of nature and in a
car, buying semi-finished products of the maximum
degree of readiness, etc.

Enterprises of restaurant management in hotels help
to attract the share of incomes of tourists from different
regions. Thus, there is a transfer of purchasing funds from
one region to another, from one country to another. In
addition, meeting needs outside of the permanent
residence transforms the costs of consumer funds, in
particular, the cost of purchasing goods is replaced by the
cost of services. And this helps to mobilize free cash
resources of the population.

Restaurant economy creates conditions for the
achievement of public goals of tourism development. The
restaurants meet and meet people from different countries,
creating a favorable environment for mutual
understanding, useful, business contacts, development of
social and cultural life.

Analysis of recent research. Today there are more
than 300 hotel chains in the world. The share of 13 largest
of them accounts for 78% of the total number of hotel
chains. And each of them covers many countries of the
world. But the spread of chains can not meet all the
various demands of tourists due to some kind of
impersonality, standardization of service, which creates
the basis for the development of small independent hotels,
which rate the uniqueness and uniqueness. These hotels
are considered by the experts as prototypes of the XXI
century: comfortable, built in rural style, offer services at
a reasonable price and have everything you need for work
and relaxation, where customers can get refined
personalized service. The uniqueness of such a hotel is the
main instrument of market policy.In the struggle for the
client, the goals of the group of hotel enterprises and each
hotel separately, constantly expanding the range of
services, placing on the market new original offers [2].

The rapid development of information technology
and software in the sphere of hotel and tourist is due to
the effect that can be obtained with their proper use. Only
the computer is able to provide the hotel owner with the
level of services that is necessary for the activity in the
modern market. Due to access to various databases, their
correct use and management of hotel lounges have a
unique opportunity to attract a person to a specific profile
and, as a result, to provide their clients with more
personalized services. Technologies also enable access to
global databases, browse international websites and
Internet pages. Thanks to newer technologies, access to
which small lenders is largely due to cooperation with
large corporations within the autonomous enterprise,
improving the ability to communicate promptly with
potential customers in the world market and simplifying
the procedure for reserving cities ahead, processing
preliminary orders, etc. And this gives the opportunity to
send the relevant product to the appropriate customer and
the appropriate time at the appropriate price.
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Today, the world's hotel economy has about 350
thousand comfortable hotels more than 14 million rooms
(26 million seats). At the same time, the number of rooms
in the last 20 years annually increases by an average of 3-
4%, which indicates a significant dynamics of growth of
facilities for tourists. Moreover, the structure of the world
hotel industry adequately reflects the tourist flows and the
regional principle: the more domestic tourists and foreign
visitors in a particular region of the world, the more
facilities available to this region [3].

Presentation of the main research material.One of
the directions of the hotel industry development is the
creation of small hotels. As the foreign experience shows,
recently, small hotels with a capacity of 20-30 seats are
more popular among tourists. They are usually located in
resort areas, where a small influx of tourists allows them
closer to nature, and along the most saturated highways.

The construction of small hotels on the routes is due
to the fact that 2/3 of tourists in recent years and in the
future will travel on road transport. Small hotels provide
similar infrastructure. In particular, it can be restaurants
for 20-30 places, and for some - "family cuisine". Almost
all hotels will have bars that work around the clock.

For example, in the Donetsk region, marketing
studies conducted to expand the market of hotel and
tourist services, allowed to justify the construction of
small hotels in the village of Sedovo and in the district of
the transport branch near Donetsk, as a model of
integrated services for tourists in small resort areas during
travels . They have a specific motivation. During the last
summer season, more than 400 thousand people rested in
the village of Sedovo, including 10 thousand unorganized.
As the questionnaire showed, in the settlement rested up
to 90% of people with average income. Of this number,
83.2% indicated a desire to use a small hotel, if the
accommodation and food in it did not exceed 25-30 UAH.
day. For the guests, a small hotel project for 30 people has
been developed. It has a restaurant and bar for 50 people.
The restaurant is supposed to realize the complexes of
breakfast and lunch. According to the calculations, the
profitability of the complex of food companies is 19.5%,
and it pays off for 2 years.

The construction of hotels for 30 seats in the
transport branch near Donetsk is due to the presence of:
the international route Russia-Ukraine-Transcaucasia-
Turkey, the republican-Kyiv-Zaporozhye-Donetsk, and
the regional-Donetsk-Mariupol.

Studies have shown that about 1200 units of
vehicles, including 100 cars and 600 cars, pass through
this transport solution for a day. Total passenger traffic -
more than 700 people. Nutrition and accommodation for
this passenger traffic is not organized.

A small hotel with a total of 40 seats with a complex
of food companies, which will include a restaurant, a bar
and fast service enterprises, must solve this problem.

Thus, the development data will contribute to the
further development of the hotel-tourist complex of
Ukraine.

The program of tourism development in Ukraine
until 2005 includes the construction of 78 new hotels and
other facilities for 15.7 thousand seats, as well as
reconstruction of 61 objects for 21.5 thousand seats.

It is not easy to find state funds to solve these issues.
The matter is not in place if the managers take care of the
proceeds to the local and state budgets. Take at least Kiev,
where the funds were found and the reconstruction of the
hotels "Dnipro”, "Rus" was carried out. By 2010, the
capital is scheduled to build five five-star hotels, twenty
four stars, four forty three stars.

In general, in 1999, 75 million hryvnias were
invested in the development of the material and technical
base of tourism in the state, including: from the local
budget of Khmelnitsky region. - 4.4 million, time
investments in the hotel Dnipro - 6.7 million, Crimea - 3
million, investments from Russia - 6 million, own funds
of enterprises - 54.4 million. Of course, this is very
modest the numbers for such a country as ours.
Construction and reconstruction of the hotel building
requires large investments. For example, the cost of
reconstruction of the Moscow hotel "Intourist” is $ 120-
150 million.

Standards presuppose the presence in hotels, starting
with the category of three stars, stationary emergency
generator for the constant provision of electric power of
hotel services (elevators, refrigerators, etc.). This is
especially true for Ukraine in connection with energy
supply problems in the regions.

Particular attention is paid to issues of service of
disabled tourists [4]. Hotels must have enough
wheelchairs, a certain number of special rooms with
toilets, baths, equipped for disabled tourists.

WTO recommendations put forward high standards
for drinking water quality in hotels. Tourists are not
recommended to use water from cranes, so hotels should
have special installations to ensure the quality of drinking
water. Ice in hotels and restaurants is made only of high-
quality drinking water, and we have, as a rule, ice
agenerates.

Calculation of raw material costs

Classification of services is a rather serious problem
solved in a different way. For example, in OECD
countries and UNCTAD publications, services are divided
into five categories:

1) financial;

2) information (communication);

3) professional (production);

4) tourist;

5) social.

In practice, the classification of services offered by
the IMF is widely used today:

1) sea transportation;

2) other types of transport;

3) travel,

4) other private services;

5) other official services.

The market of services is an extensive system of
highly specialized markets, in particular the market of
transport services, communications, public utilities,
catering, tourist and recreational services.

Hotel business, advertising and consulting services,
insurance and financial services, agency and brokerage
services, law services, real estate services, franchising,
trade in licenses and patents, know-how, industrial
designs and utility models, engineering, leasing services,
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etc. form a complex of services that are offered in the
mentioned market [5]. International statistics indicate that
the services market is one of the fastest growing sectors of
the world market.

The value of the services market in recent decades
has grown - both in the domestic economy and in the
world. The service sector in developed countries has
reached at least half of the profits earned.

The total market of services in 2003 amounted to
2,10 trillion. USD equivalent to 25% of world exports.

Conclusions. In the non-productive sector, a
promising and investment-attractive type of business is
the hotel business whose main purpose is to provide
accommodation for the servicing of tourists and visitors
traveling to meet the cognitive, recreational needs,
solving commercial and service affairs.

In recent years, the hotel industry has not been
prepared for effective functioning in a market economy.
This is due to a number of problems: insufficient
legislative and legal framework, high tax rates,
insufficient organization of tourist accidents in Ukraine,
insufficient investments in hotel business. The main
reason behind the lagging behind the hotel industry from
the world is the outdated material base of hotels. Hotels
were built on projects that are outdated today. The hotels
have virtually no modern communications and
communication  facilities, conference rooms and
audiences with audiovisual equipment and technical
equipment for simultaneous interpretation. At the same
time, tariffs for accommodation in hotels of Ukraine, as a
rule, are not lower, and in many cases and do not exceed
the tariffs in European hotels of similar discharges.

In order for the hotel base of Ukraine to meet
international standards, it is necessary to modernize and
reconstruct it. By 2010, it is planned to reconstruct
institutions accommodating tourists and vacationers with
a capacity of about 28 thousand seats and build a new
20.5 thousand seats. The first steps in this direction have
already been made. Thus, in 2018, the enterprises of the
branch for the reconstruction and modernization of the
material base were used 120 million rn. Construction,
repair and finishing works were carried out on 118 objects
of the branch. Of these, direct investments amounted to
44.4 million UAH, payables and own funds 55.4 million
UAH.

Also, in order to bring the existing material base to
the requirements of the WTO, certification of tourist,
hotel and catering services is carried out. The certification
includes 86 hotels, 67 campuses, 25 sanatoriums, 44

boarding houses and holiday homes, 15 clients, 6 motels,
472 food places.

The development of tourism, industry, trade,
economics, as well as culture and sports, leads to
increased mobility for people to establish contacts,
exchange experiences, recreation and rest. The lack and
poor material base of hotels complicates all these
processes, but the development of the hotel industry leads
to the development of adjacent types of entrepreneurial
activity and promotes the revival of all socio-economic
contacts, enhances the economic potential of the state.

The proper level of development of the hotel
industry will help to enter our country to the leading
tourist countries of the world.
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